





THE WALL STREET JOURNAL.

— T ASTA[———

iy "TVNENOC LIYLS TIVA THL

OVERVIEW: 2010 FEATURES & REPORTS

EDITORIAL CALENDAR
WEEKLY FEATURES

> AVAILABLE ONLINE AT: www.wsij-asia.com/calendar

Who's the smarterst of them all?
23 Our smartphone showdown

FREQUENCY WEEKLY

praises of a Chinese suit | 10x Faster

h Warren Buffet sings the Runs OracIeA We e k | y F eatures:

Every Monday v Management
v" The Power List
v" The View from Hong Kong
Every Tuesday v Careers
v" China Real Time Report
REACH AN AFFLUENT, v" Asia Deal Journal
INFLUENTIAL AUDIENCE v" Wealth
7 8 % Every Wednesday v" Asian Entrepreneur
are Asian nationals Y Property
v" Technology
. / .
US$ 2’422’000 Every Friday Weekend Journal Asia
average household net worth
o
87%
trust what they read in The Wall Street
Journal Asia more than other publications
o
69%
have taken action as a result of advertising
Source: WSJA subscriber survey 2007
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For more information, contact your local Dow Jones sales representative, email: wsja.advertising@dowjones.com
or call: Hong Kong 852-2831 2504; Singapore 65-6415 4300; Tokyo 81-3 6269 2701;
London 44-207 842 9600; Paris 33-1 40 17 17 01; Frankfurt 49-69 2972 5390; New York 1-212 659 2176
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